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Olivia, Bette, Helen & 
Their Macho Managers. 
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‘All the President's Men’ 


How 


On top — or soon to be— in Vegas: 
Minnie Riperton, Mac Davis, Alice Cooper, 
Helen Reddy, Oliva Newton-John, 

John Denver, Barry Manilow and Tony 
Orlando and Dawn, —> 


Pop Took Over 


‘Tommy Smothers, the well-known 
CBS exile, was up on stage at the Riviera 
doing a very funny bit satirizing all the 
syrupy songs and all the bellows-lunged 
crooners who ever sang them in Las 
Vegas. A snatch of “The Impossible 
Dream” delivered on bended knee, a 
touch of “On a Clear Day” rendered 
with majestic sweeps of the arm, a piece 
of “My Way” pounded home with tor- 
tured gaze and frequent artistic flips of 
the long mike cord, If he'd had more 
time, Tommy would have no doubt 
thrown in the obligatory medley from 
Fiddler on the Roof. 

‘An inspired piece of parody, yes, but 
even more telling as an indication of 
how the entertainment winds are blow- 
ing in Vegas and what changes they're 
bringing to that self-proclaimed “enter- 
tainment capital of the world.” Just 
three or four years ago it was business 
pretty much as usual — the glossy Strip 
showrooms were soup kitchens for aging 
off-key crooners and baggy-faced “tits- 
and-ass” comics. And that's the way 
everyone in town liked it— old friends 
got work, no matter how tired they 
were, and customers got what they ex- 
pected 

Then, suddenly, the safe formula 
didn't wash. Maybe it was a symptom 
of what a cab driver told me (and cab 
drivers are universally acknowledged as 
the single finest source of reliable infor- 
‘mation in any city) : "It’s not like the old 
days in Vegas when the syndicate ran 
everything. Gambling was everything 
and the rooms, meals and even enter- 
tainment cost almost nothing, Now the 
big corporations have taken over and 
they have to show a profit on every- 
thing.” 
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Vegas 
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In search of 
greater profits, 
the Strip’s landlords 
are moving out 
the off-key crooners 
and moving in the 
best-sellers 


So much for the older, simpler ways 
of doing things. Now entertainment 
would have to show a nice profit, too. 
And, to do better than break even, the 
free lounge shows would have to go, as 
would the marginal big-room performers 
who didn't have the pull to support the 
much higher prices that were to come. 
Enter the cost accountants and the search 
for a new kind of entertainer that would 
bring bigger crowds, younger and more 
free-spending customers and much hef- 
tier bottom lines. The soup kitchens 
were closed, and now not only is the 
tackiest pop lady of them all, Bette 
Midler, opening at Caesar's Palace April 
15, but there's even serious talk of bring- 
ing Alice Cooper to town, 

Elvis Presley was really the first of 
the new breed of entertainer to get his 
foot in the Vegas door when he bounced 
on stage at the International (now the 
Hilton) eight years ago, At that time, 
it was a tremendous departure from nor- 
‘mal entertainment policies and an auda- 
cious experiment, But Presley brought 


with him, possibly in an inspired acci- 
dent, all the keys to success onstage in 
the new Las Vegas: an intriguing medi 
created image, huge record sales, tele- 
vision exposure and a spangled show- 
business impact, 

But Presley also brought something 
that to this day makes the hard-eyed 
chewing gentlemen who book acts 
into Vegas shudder. They call it “rock,” 
but it really isn't. What Presley injected 
into the flaccid entertainment scene was 
the excitement of what the music bus- 
iness calls Top 40, those familiar con- 
temporary recordings that are played 
over and over until everyone knows the 
first eight bars by heart 

Presley revolutionized the place. He 
was a smash and lines for his shows 
wound through the casino every night 
Still, the people who decide what acts 
Visitors to Vegas want to see changed 
their policies very little, Presley was 
Presley, and “rock” is just not what the 
specialized Vegas audiences want, It is 
an attitude that dies hard and a com- 
ment on how Vegas views the level of 
people it attracts, 


the venerable elder 
statesman of Las Vegas entertainment 
‘who has seen them all, from Bugsy Siegel 
on, and who books acts for all three 
Summa Corp. (Hughes) hotels: the 
Sands, Frontier and Desert Inn, Walter 
just isn't ready yet to go with the new 
winds. “We don't plan to book any con- 
temporary recording stars,” he says flat 
out. “Too often people like to listen to 
their recordings but won't pay the money 
to see them here.” Kane concedes that 
he did book Gladys Knight and the Pips 


Walter Kane 


How Pop Took Over Vegas 


“I’m having a little trouble, now and 


then, trying to make them understand I’m not 


threatening,” says Barry Manilow... 


(They did great"), but goes on to say 
that contemporary recording stars “don't 
seem to fit in with our hotels." Pressed 
about artists such as Neil Diamond and 
John Denver, Kane says Diamond should 
really go to the Convention Center, but 
that Denver might just work. The fact 
is that powerful Walter Kane just doesn't 
want anybody new, Nipsey Russell and 
Robert Goulet are just fine, thank you. 
“We're in the gambling business,” he 
offers in explanation, 

On the other hand, there's Dick Lane, 
entertainment director for the Hilton 
hotels. Lane is younger and al 
radical in his booking views, “Time 

shes up with all performers,” he says, 
nd tastes of the public change. There's 
no question we're in a new era of enter- 
tainment in Las Vegas, but its still im- 
portant for a hotel to present a star 
policy, We have to bring our audiences 
along slowly, give the older people what 
they want, but mix in newer acts." Lane 
has booked such Top 40 artists as Sha- 
Na-Na, Flash Cadillac, Manhattan 
Transfer, the Temptations and Ike and 
Tina Turner, but considers them middle- 
of-the-road and not rock, He even con- 
siders Elton John  middle-of-the-road 
and would book him if he could, and he 
has talked with the Bay City Rollers and 
the Rolling Stones ("We were real close 
a year ago"). For Vegas, he is an ad- 
vanced thinker, but when asked about 
Patti Smith and Bruce Springsteen, two 
of the most-talked-about names in con- 
temporary music this year, he looks con- 
fused. “Who are they?" he asks. 

‘The MGM Grand currently has the 
hottest showroom, and Bernie Roth- 
kopf, executive vice president for enter- 
tainment, is the guy who books the acts, 
“There are a lot of recording artists who 
sell millions of records but who can't 
relate to the Las Vegas audience,” Roth- 
kopf says. “It's more than just voice and 
presentation; you have to be a complete 
entertainer to perform here,” he ex- 
plains. “You can't just stand up there 
and play. 

Rothkopf, who put together a Top 40 
bill in January of Helen Reddy and 
Barry Manilow, says the Captain and 
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‘Tennille would be "a good act” for him, 
and he had talked to Bette Midler “quite 
a bit” before Caesar's Palace signed her 
fon. But, when asked about Elton John, 
probably the most popular performer 
in the world, Rothkopf looks skeptical 
and says he would try Elton John "for 
a week.” Bernie Rothkopf claims Vegas 
is a different town with different rules, 
“I don't think Dylan or the Stones would 
work here.” 


‘old-timers that the game is changing in 
Vegas, but the handwriting is already on 
the marquee, Contemporary recording 
stars such as Helen Reddy, Olivia New- 
ton-John, Mac Davis, Paul Anka, Tony 
Orlando and Dawn and Diana Ross are 
‘the big draws, Other acts are right behind 
them: Bobby Goldsboro, Minnie Riper- 
ton, Neil Sedaka, Gladys Knight, Barry 
Manilow. And even hard rock acts may 
{get into the game before long. There are 
heavy rumors that Earth, Wind & Fire 
will play a major showroom in Vegas 
before the year i out, Alice Cooper has 
played Tahoe and could also be headed 
South to the desert, The invasion is for 


You gotta have glitz," concedes 
Barty Manilow, relaxing backstage be- 
tween shows at the MGM Grand in a 
cluttered dressing room he shares with 
his backing vocal group, The Flashy 
Ladies, Here is a guy who has had two 
number-one hit records in a single year 
and who has sold more than 4 million 
records in that year. But he is trying very 
hard to make it work in Vegas. 

“I don't think somebody can sit up 
‘on the stage here and play the guitar for 
40 minutes. You gotta have a show, you 
gotta have a little show business, Bette 
would go fabulous here. These people 
aren't into records — they're not record 
buyers, they're not concertgoers, so you 
gotta give them something to watch. The 
stuf these people know is Fiddler on 
the Roof.” 

Manilow did well in his two-week 
engagement in January, and the word is 


he'll be asked back next year, which de- 
lights him, “This is a nice place to come 
back to once a year for a lot of bread, 
he says. “It's a prestige place to pla 

very classy. Besides, it's a treat to get 
out of gymnasiums’ and play with 30 
pieces behind me, It's the thrill of my 
life playing with this orchestra, Vegas 
is one of the nicest things that ever hap- 
pened to me." 

For Manilow, the decision to play 
Vegas was a hard one, and he didn't 
jump at the first offer a year ago, 
hadn't been out long enough, hadn't 
solidifed what 1 do," he says. “If 
Thad gone straight from one TV appear- 
ance to Vegas I think I would have lost 
the young audience,” 

‘Once the decision to play Vegas had 
been made, Manilow constructed his act 
carefully, interweaving enough glitter 
and energy ("glitz") with his familiar 
hit songs (“Its a Miracle," “Mandy,” "I 
Write the Songs") to both relax and win 
the audience, “I'm having a little trou- 
ble, now and then, trying to make them 
understand I'm not threatening,” Mani- 
low says of his Las Vegas audiences, 
“They see rock 'n roll and somebody 
young with a guitar and they say, 1 
don't like it: " You have to fight that, 
says Manilow, and realize that any act 
has to fit the audience, 

“If you put Patti Smith on a stage 
almost anywhere but here in Vegas, her 
people will find out and come see her,” 
he says. “But it's diferent here, The 
audience doesn't live here, and only cer- 
tain people come, As brilliant as Dylan 
is, he wouldn't work here. I know he 
wouldn't.” 

Helen Reddy, who is headlining the 
bill with Manilow, has made it in Vegas, 
and in a big way, proved by her S1- 
million contract with the Grand. I 
hardly seems possible it was only three 
years ago that Reddy made her first 
Vegas appearance (at the Riviera), 
bringing with hera “dangerous” feminist 
stance and an armful of hit records. She 
probably should get credit for being the 
first important Top 40 artist since Pres- 
ley to make the jump to Vegas, and her 

continued on page 191 
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CAMP MARIASTELLA 
Catholic Camp for Girls 8-16 
Starts June 23 (1 week sessions) 
Family Camp: July 25 
‘conducted by 
SISTERS OF SOCIAL SERVICE 
1120 Westchester Place 
(213) 739-1208 


VEGAS 
continued from page 118 


decision to play the city of neon defi- 
has made it easier for other artists 
to follow her lead, (Paul Anka and 
Diana Ross also made the big leap to 
‘Vegas, but more on the strength of things. 
other than purely selling records.) 

“The only concession I've made to 
Vegas is the sequins,” says Helen Reddy. 
“T used to come out in a plain black 
dress and was severely criticized,” she 
says. “And they were right — people 
don't want to pay all that money to see 
somebody wearing a plain black dress." 

Reddy. and husband-manager Jeff 
Wald like Vegas. They feel it is a perfect 
showcase — "the lights, the sound are 
always perfect” —and a nice place to 
make a lot of money. “I play Vegas partly 
for the money, although that's not the 
principle reason because you can make 
more elsewhere,” says Reddy. "It's nice 
to sleep in the same bed,” she says. 
Tm going to be away from home 
Los Angeles] for two weeks, at least it's 
not 14 strange beds.” 

While Reddy is a worker, a performer 
to whom the twice-a-night grind of Vegas 
is almost relaxation, the place is a drain 
on a less energetic entertainer like 
Olivia Newton-John. The tiny Austral- 
ian has become one of the world’s most 
popular female singers in the two years 


since she first played Vegas. Her man- 
ager, Lee Kramer, says that, at first 
Vegas was an important career move bı 
that now she really doesn't need it, “I 
see what Vegas does to her, what two 
shows every night takes out of her.” 
Newton-John echoes the sentiment 
“I can't honestly say 1 look forward to 
playing Vegas,” she says, “It’s usually 
too hot, and you have to sleep all day 
It's really a bit much, TI tell you about 
it after my next time there [Septem- 
berl." But Newton-John will undoubt 
edly continue to play Vegas, where she 
was one of the major draws in town last 
year at the Riviera —she came within 
50 seats of breaking Liza Minnelli 
house record. Manager Kramer says 
Olivia will play Vegas four weeks every 
year because “there are a lot of people 
‘who can’t see Olivia any other way.” 
Minnie Riperton’s Top 40 successes 
(“Loving You,” “Adventures in Para- 
dise”) also paved her way to the pay 
dirt of Vegas, where she played for the 
st time in Febr never even 
been to town until she came out just 
before to check the room she would play 
in at the Riviera.) After a week, she 
found that she was “the top of Vegas,” 
and loved it. “I've always wanted to 
play the most exciting places possible.” 
she says, “and this is one of them.” Was 
she concerned that playing Vegas would 
disappoint her fans? “I never even 
thought about it," she says, Her man- 


ee 


“When normal treatment fails, Mrs Blaine, we sometimes resort to traditional folk 
remedies. Pass me the afflicted finger. I am going to kiss it and make it better.” 
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ADULT EDUCATION 


16-month MBA, 24-month 
bachelor's degrees in 
business for fully, 
employed 
adults. 


Classes meet only one night per week or 
every third weekend at twenty LA and 
Grange County locations. Although 
convenient, these accredited programs 


ie MBA progra 
unies for the bachelors pro 
gram. Classwork is challenging, job re 
fired, and taught mainly by faculty 
having doctoral degrees und business 
experience : 
Spring trimester stars April 26th. For 
farther information, please cll 


Richard Bush (213) 971-7610 
Pepperdine University 
School of Business & Management 


Which needs people - REAL ES. 
‘tumbles Real Ete School will 


Enroll in our sles and broker license tra 
1 clases and discover why Lumblea 
|| means real estate 


519 South Western Avenue 
Los Angeles, California 90020 
2) 132 Ank or Jolene 


Mgrnas Place á Paco 


Necllepeint 
friendly help our specialty” 


Custom Designing 
Needlepoint 


Framing —Rugs and Pillows 
Classes forall ages 
EME Mon-Sat. 10-5 


Sin 788-6550 
15624 ura Blvd. + Encino 
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HOW DOES ONE BECOME 
ATRAVEL AGENT? 


Phone or write for 
FREE deseriplive brochure 


382-1238 


‘Aeproves CA Supt 


NEW CLASSES STARTING. 
April 29 
TATA Ltd. 3968 Wilshire Blvd, 
Los Angeles, Calif. 80010 382-1238 


Travel Advisors- Training Academy 


MICHEL THOMAS 
LANGUAGE CENTER 


For true proficiency in any language 
Famous for rapid & effective 
learning 


Beverly Mula CL USA, y 


A CAREER IN RADIO & TV 
BROADCASTING 
canbe stimulating, exciting & most 

rewarding: We have been training men & 
women for the media for Ihe past 38 year. 
Don Martin School of Communications 
7080 Hollywood Bid, 5th floor, Muir lc 
Hollywood. CA 90028 » 462-3283/657-5888 


ager, Irv Azoff, also says there were no 
concerns about the career move, “It's 
nothing special,” he shrugs. 

And Azoff is right. The chemistry for 
Vegas remains very fragile and special, 
its true, but for certain recording artists 
the future is unlimited. Sure, Dylan 
would probably confuse the typical 
Vegas audience, but Neil Diamond, John 
Denver, Elton John and probably a 
dozen more would wow the place — if 
they could be convinced to take the 
couple of hundred thou a week each 
would pull down. 

Make no mistake about it: Top 40 is 
taking over in Vegas — and the word is 
‘out to the heavy hitters. A gloating group 
of high-powered entertainment ex 
tives recently were making big plans fol- 
lowing Minnie Riperton’s first successful 
show. One already had got a plane el 
tered to go see Michael Murphey, the 
“Cosmic Cowboy" folk-rocker whose 


Wildfire” was a big hit last year. 
acl Murphey for these guys, can't you 
just see Mt... MICHAEL MURPHEY — 
PURE AMERICANA!” = 
CAMP GUIDE 


continued from page 147 
— 
‘coed vacation tours in U.S., Mexico, Can- 
ada and Europe; April through July: $189 
to $1,550. 
Marietta Slim-Down Camp for Giris, 
campus of University of San Diego; oper- 
ated by Sportsworld, 8245 Ronson Rd. 
Suite D, San Diego; (714) 279-7800; ACA: 
821; resident camp geared to reducing 
weight through die, exerci 
plus regular recreational activities 
8/13; $1,395; horseback extra. 
Ojai Valley School and Camp, 723 Pasco 
Rä., Ojai; James Heyman, director; (#05) 
646.7408; ACA, WAIC; 7-14; coed resi- 
dent/day camp; 6/20-7/24; resident pro- 
‘grams $750, day $375, Studies and inten- 
Sive special-interest. programs combined 
‘with traditional camp activites, 
Plantation, Sonoma County; Mr. and Mrs. 
David B, Crittenden, directors; 34285 Kruse 
Ranch St, Cazadero; (707) 847-3383 or 
907) 8479306; ACA, WAIC; 8-14; coed 
resident camp; 525-acre farm with chores 
and animal care combined with traditional 
camp activities; 6/22-7/16 and 7/19-8/12; 
$480 per session. 
‘Shady Lawn Farm Riding Camp for Giris, 
Stanislaus County; Mr. and Mrs. Ernest Orr, 
directors; 6257 River Rd, Oakdale; (209) 
847-1942; ACA, WAIC; 7-15; resident; 
classes in Western, Er 


shows, plus traditiona 
6127-914; 2 weeks $285, 3 weeks $425, 4 
weeks $555; "early bird” week 6/27-7/3, 
$140, and post-week 8/29-9/4 for ages 12- 
16, $150. 


Sierra Ski and Pack, 1601 N. Bundy Dr., 
LA; 4723349; Kent Newell, director; 
ACA; coed; 7-17 (day); 10-17 (wilderness 

continued on page 202 


